
 

 

 

 
T E N  P R I N C I P L E S  O F  B I G  T E N T  J U D A I S M  

 
1  

W E L C O M E  A L L  N E W C O M E R S  
Welcome everyone interested in f inding Jewish meaning and community , including those from intermarr ied households, the 

unaff i l ia ted, and other underserved populations;  
 

2 
C E L E B R A T E  D I V E R S I T Y  

Celebrate the divers i ty  of today’s  Jewish individuals  and households; Leave behind assumptions about what Jews “ look 
l ike”  or  how famil ies are configured;  

 
3 

O F F E R  F R E E  S A M P L E S  
Recognize that outreach is  not a membership dr ive but rather  the prov iding of free and open access to a por t ion of Jewish 

communal activ i t ies; Increase the number of freely  available Jewish activ i t ies, with no str ings attached;  
 

4 
D E E P E N  J E W I S H  E N G A G E M E N T  

Deepen the Jewish engagement and identi ty  of a l l  Jewish individuals  and households, regardless of their  insti tut ional 
aff i l ia t ion (or  lack thereof) , by meeting them on an indiv idual level; learning where they are in their  “Jewish journey”; and  

offer ing them enticing relevant choices from the entire gamut of Jewish l i fe;  
 

5 
P R O V I D E  Q U A L I T Y  C U S T O M E R  S E R V I C E  

Acknowledge that Jewish communal profess ionals  at a l l  levels  not only  bui ld community  but also provide serv ices, and 
therefore work in a “serv ice industry” ; As such, pro v ide the same high qual i ty  of “customer serv ice”  that people expect from 

al l  other  venues in which they spend their  t ime and money;  
 

6 
L O W E R  B A R R I E R S  T O  P A R T I C I P A T I O N  

Identi fy  and lower the “barr iers  to par t icipation”  in Jewish communal l i fe that may be ke eping away the less engaged, 
inc luding but not l imited to: cost, language, and expectation of Jewish li teracy;  

 
7 

I N C R E A S E  P O I N T S  O F  A C C E S S  
Increase access to our  community  not just by being avai lable when people approach us, but a lso by going out to where  

people already are rather  than wait ing for  them to come to us; Hold programs in secular  venues, p lace advertisements in 
secular  media, and partner  with secular  organizations;  

 
8 

C R E A T E  P A R T N E R S H I P S  
Col laborate with other  Jewish organizations across insti t ut ional and denominational l ines, because indiv idual organizations 

cannot be al l  th ings to al l  people; Outreach works best as a community -wide endeavor; 
 

9 
E N L I S T  A C T I V E  M E M B E R S  F O R  O U T R E A C H  

Energize the “ ins ide”  for  the miss ion of outreach by tra in ing and  sensit iz ing our most active members to create a warmer 
and fr iendl ier  community  for  those on the “outside” ; Br idge the growing div ide between engaged and unengaged Jewish 

indiv iduals  and households;  
 

10 
C R E A T E  P A R T N E R S H I P S  

Develop, share, and implement ou treach best practices to help our communal profess ionals  and volunteer leaders achieve 
these goals . 
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